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IBM Emplovyee Special—Save 50%

Electronic Commerce Technology Trends:
Challenges and Opportunities

Edited by Weidong Kou and Yelena Yesha

Electronic Commerce Technology Trends: Challenges and Opportunities is the new guide from IBM Press for professionals interested
in electronic commerce. Written by more than 60 leading specialists selected for their broad research and development experiences in
electronic commerce, this book is designed to share and disseminate information about important current research and development
issues concerning the technologies of electronic commerce. As an IBM employee, you get a chance to purchase this new book at a

50% savings off the regular list price. Just look at what is covered:

Table of Contents

Part 1: E-commerce Architecture and Solutions

Net.Commerce Performance Scalability

Multicast Delivery of Web Pages

Caching and Multicast Delivery

Community Networks: A Next Generation

An Efficient Electronic Document-Submission System

Part 2: Security and Secure Payment

Cryptography, Data Security, and Applications to E-commerce

E-commerce: The Challenge of Creating an Environment Consumers
Will Trust

Public Key Infrastructure and Models for E-transactions

Part 3: Data Warehousing and Data Mining

Exploiting Intelligent Agents and Data Mining for
E-commerce

Finding Information Easily Is Important for e-business

Toward Online Analytical Mining of the Internet for E-commerce

Applying Data Mining to Direct Marketing

Part 4: User Interface

The User Interface to E-commerce

Part 5: Quality of Service, Testing, and Performance
Service Management Issues in E-commerce Applications

A Model for Resource Management to Support

Testing Using Log Files Analysis

Issues in Testing E-commerce Systems

Performance Evaluation and Stress Testing for E-commerce Systems
Performance Prediction Techniques Applicable to E-commerce Systems
Part 6: Technological Challenges in Legal, Social, Policy,
and Economic Aspects of E-commerce

Issues Holding Back Consumer Adoption of E-commerce

Are You Ready for the Challenges of E-commerce?

Securing Transactions and Ensuring Non-Repudiation: The Experience

of the Department of Justice in Québec
Negotiation on the Web: An Empirical Study Using a Collective
Bargaining Support System

The Adoption of E-data Interchange: An Empirical Study of Purchasing

Professionals
Managing the Transition to E-commerce
Directions and Trends for E-commerce Research

Includes CD-ROM!

Electronic Commerce Technology Trends: Challenges and Opportunities includes a CD-ROM containing IBM® Net.Commerce PRO
for Windows NT®, Version 3.1.2, Evaluation Version; IBM® VisualAge® for Java™ Entry Edition for Windows® 95, Windows® 98, and
Windows NT®, Version 3.0; and IBM® WebSphere™ Studio, Version 3.0.2, Entry Edition.

Electronic Commerce Technology Trends: Challenges and Opportunities; Item Code 5200; 452 pages; ISBN 1-58347-009-3; $79

Special Employee Price: $39.50%

To order Electronic Commerce Technology Trends: Challenges and Opportunities, fax this completed form to 760-931-9935, email
your order to custsve@ibmpress.net, or call 800-477-5665. Please include priority code YUPCC when ordering.

Name Title

IBM Division/Site Location
City
Country

Area of Expertise

State/Province

ZIP/Postal Code

Phone Fax Email
Check/PO Number Credit Card Card # Exp. Date
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* Please add 7.75% tax (CA residents only), 6.25% tax (TX residents only), or 6% tax (NJ residents only). Canadian residents, please add 7% GST. Add $6.25 shipping and handling per item in the continental United
States. For Canadian and international orders, please call or email customer service for a quote on shipping charges. All prices in U.S. dollars,
The following are trademarks of International Business Machines Corporation: IBM, IBM Press, VisualAge and WebSphere. Microsoft, Windows, and Windows NT are trademarks of Microsoft Corporation, Java is a

trademark of Sun Microsystems.

IBM IBM Press, 5650 El Camino Real, Suite 225, Carlsbad, CA, USA 92008-7128;
Press. Tel: 800-477-5665; Fax: 760-931-9935; Web: www.ibmpress.net
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The Business Case for e-business

Edited by Keith Rutledge

An authoritative guide to making informed decisions about e-business, this new book presents the views of 17 renowned experts in the
field who, chapter by chapter, outline the fundamentals of e-business technology in terms a business person can understand and use in
the decision-making process.

Adhering to book editor Keith Rutledge’s belief that “concentrating on the big picture is more important than mastering minute details,”
the first nine chapters of the book explore e-business concepts, including the economic underpinnings of the Web, open e-business

architecture, e-commerce, Web server infrastructure, Web application
development, collaborative computing, Web payment, and Java™. Subsequent
chapters map these concepts to practical realities by explaining e-business
technologies such as MQSeries®, SanFrancisco™, TCP/IP, HTML, JavaScript,
Extensible Markup Language (XML), Unified Modeling Language (UML), Web
security, and pervasive computing.

Working with this book will help you to understand:

e The nature of e-business, including business-to-business (B2B) and
business-to-consumer (B2C) e-business

e The e-business technologies that are available today

e The distinction between what's important and what's not about
e-business technologies

Includes CD-ROM!

The Business Case for e-business includes a CD-ROM containing: IBM®
NetObjects® TopPage™ Version 1 for Windows® 95, Windows 98, and Windows
NT®, Trial Version; IBM VisualAge® for Java™, Entry Edition, Version 3.0 for
Windows 95, Windows 98, and Windows NT 4.0 with Service Pack 3 or Service
Pack 4, as applicable; IBM WebSphere™ Application Server Standard Edition,
Version 3 for Windows NT Server Version 4.0 with Service Pack 4; and IBM
WebSphere Studio Entry Edition, Version 3.0.2 for Windows 95, Windows 98,
Windows NT Version 4.0 with Service Pack 3, and Windows 2000.

The Business Case for e-business; 432 pages; ISBN: 1-931182-00-0; Item code 5203;
October 2000; $59; Author’s Special Price: $29.50*

Contents

Web Economics

A Business Case for the Application
Framework for e-business
E-Commerce

Web Application Servers

IT’s New ACID Test: e-business
Transaction Integrity

The Anatomy of a Web Application
Lotus Domino and e-business
Making Payments over the Web
Java Technology

. MQSeries Technology
. IBM SanFrancisco: for Rapid

Development of e-business
Applications

. TCP/IP

. HTML

. JavaScript

. XML: Universal Data for the Internet
. Unified Modeling Language

. Web Security and Cryptography

. Pervasive Computing

. Systems Management: Don’t Get

Caught without It!

To order your copy of The Business Case for e-business, fax this completed form to 760-931-9935, email your order to
custsve@ibmpress.net, or call toll-free 800-477-5665. Please indicate priority code YUYAZ when ordering.
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Company/Institution
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Country ZIP/Postal Code

Phone Fax Email

Check/PO Number Credit Card Card #
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Exp. Date

* Please add 7.75% tax (CA residents only), 6.25% tax (TX residents only), or 6% tax (NJ residents only). Canadian residents, please add 7% GST. Add $6.25 shipping per item in the continental United States. For

Canadian and international orders, please call or email customer service for a quote on shipping charges. All prices in U.S. dollars.

The following are trademarks of International Business Machines Corporation in the United States, other countries, or both: IBM, the IBM logo, IBM Press, MQSeries, NetObjects, SanFrancisco, TopPage, VisualAge,
and WebSphere. Java and all Java-based trademarks are trademarks of Sun Microsystems, Inc. in the United States, other countries, or both. Windows and Windows NT are trademarks of Microsoft Corporation in the

United States, other countries, or both.
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Tel: 800-477-5665; Fax: 760-931-9935; Web: www.ibmpress.net

IBM IBM Press, 5650 El Camino Real, Suite 225, Carlsbad, CA, USA 92008-7147;
Press..




